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FIGURE1: THE GAME OF BUSINESS
(BASED ON BRANDENBURGER AND NALEBUFF 1995) SEE NOTE 1)

COLOFON REAL INVESTOR GAME
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FIGURE 2: THE GAME OF REAL ESTATE MANAGEMENT
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FIGURE 3: THE CRUCIAL EVENT

FIGURE 4: THE NEW PLAYERS TO BE INVOLVED 
AND THEIR NEW VALUE TO BE ADDED
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FIGURE 5: THE NEW RULES TO BE APPLIED

FIGURE 6: THE NEW TACTICS TO BE EMPLOYED 
AND THE NEW SCOPE TO BE FOCUSED ON


